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Shop Methods Division 


The Shop Methods Division has been established 
to take over from the Production Division the dis- 
cussion of such questions as time study technique, 
motion study, rate setting, group incentives, piece 
work plans, extra incentives for foremen, training 
and improved motions, standard practice instructions, 
scheduling, operation study etc. 

P. L. Dildine, Assistant to Vice-President, B. F. 
Goodrich Company, has been elected Vice-President 
in Charge. 
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Insurance Division 


The Insurance Division has been established under 
the leadership of P. D. Betterley, Assistant Treas- 
urer, Graton & Knight Company. 


It will discuss such questions as basic principles 
of insurance, types of insurance organizations, types 
of contracts, policy provisions, reducing the cost of 
insurance, settlement of loss, marine insurance, em- 
ployees’ liability and workmen’s compensation, ac- 
cident and health insurance, insuring lives of execu- 
tives, group insurance, anticipated profits insurance, 
business interruption insurance (use and occupancy), 
fire and accident provisions. 
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Public Relations Division 


The Public Relations Division has been established 
to discuss those new problems of industry which have 
come into existence largely due to_the rapidly in- 
creasing size of many companies. Establishment of 
the division seems amply justified in the words of 
David Lawrence, President of The United States 
Daily: 

“In conclusion let me say that I think we are just be- 
ginning to understand public relations in its very broad value 
to modern industry. When it progresses to the point where 
the public relations man has the confidence of the outside, 
the newspapers, the magazines and all those with whom he 
has to deal, and when the company executives recognize 
that, in the public relations department, they have one of 
the vital nerve centers of their whole enterprise, then, in- 
deed, will public relations come into its own.’ 


Consumer Marketing Conference 


It has seemed desirable to change the dates of the 
Consumer Marketing Conference from the latter 
part of September to the latter part of October, the 
exact dates to be announced later. 


1930-1931 Conference Schedule 


Tentatively, the following schedule of conferences 
has been arranged for the season 1930-1931 : 
Denver Conference—July 28 and 29. 
Consumer Marketing—October—Pittsburgh. 
Office Management—October—Chicago. 
Public Relations—November—New York. 
Insurance—December—Chicago. 
Finance—December—Chicago. 
Personnel—January—St. Louis. 
Shop Methods—January—St. Louis. 
Production—March—Dayton. 
Industrial Marketing—April—Cleveland. 
Annual Convention—May—New York. 


European Tour 


The Research Bureau for Retail Training, Uni- 
versity of Pittsburgh, announces a European Tour, 
sailing on the S.S. America, July 2, 1930, from New 
York and returning to New York on August 22. 

The tour includes the following cities: Hamburg, 
Stockholm, Berlin, Dresden, Prague, Vienna, 
Munich, Lucerne, Paris and London. 

The tour will be in charge of Mr. Gordon Grant, 
Associate Professor of Trends in Retail Store Man- 
agement and in charge of non-selling research at the 
Research Bureau for Retail Training, University of 
Pittsburgh. During the ocean voyage, Mr. Grant 
will conduct a series of lectures, some of which will 
be illustrated, to prepare the group for the land tour. 
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The American Institute of Educational Travel, 587 
Fifth Avenue, New York, N. Y., has been chosen 
to make travel arrangements for the tour. Addi- 
tional information about traveling, passports, etc., 
will be sent to tour members from that agency. 


New Members 


The following have joined or enlarged their mem- 
berships in the Association since May 1, 1930. 


Company 
Class C 


Leeds & Northrup Company 
Timken Roller Bearing Company 


Class D 
American Lithographic Company, Inc. 
Robert Bosch Magneto Co., Inc. 
Ferro Machine & Foundry Co. 
Holeproof Hosiery Co. 
Kearney & Trecker 
Midland Bank 
I. Miller & Sons, Inc. 
Parker Stearns & Co. 
Westchester Lighting Company 
Limited 
American Bank Note Company 
Joseph Dixon Crucible Co. 
Foxboro Company 
Gabriel Company 
Marine Trust Company 
Edwin H. Seaman 
Spark, Mann & Company 
Susquehanna Silk Mills 
Wachusett Shirt Co. 
Wellman Bronze & Aluminum Co. 


From Other Countries 
Robert Bosch Magneto Co., Inc.—Germany 
Brazilian Traction Light and Power Co., Ltd.—Canada 
Commercial Press, Ltd.—China 
Le Materiel Telephonique—France 


Individual 
Twenty-eight individual members have joined the 
Association since May 1, 1930. 


New Officers and Directors 


The following is a list of officers and directors 
elected by the Association at the Annual Convention 
in New York, May 12 to 14, 1930: 


Chairman of the Board 
Sam A. Lewisohn, Vice-President and Treasurer, Miami 
Copper Company 
President 
William J. Graham, Vice-President, The Equitable 
Life Assurance Society of the United States 
Vice-President in Charge of Programs and Publications 
Arthur H. Young, Industrial Relations Counselors, Inc. 
Vice-President in Charge of Financial Division 
John C. Orcutt, Vice-President, Irving Trust Company 
Vice-President in Charge of Office Management Division 
Cooke Lewis, Vice-President, Liberty Mutual Insur- 
ance Company 
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Vice-President in Charge of Pers 
Harvey G. Ellerd, Departme 
and Company 

Vice-President in Charge of Proc 
Thomas R. Jones, Vice-Presid 
Harris-Seybold-Potter Compa 

Vice-President in Charge of Indu 

R. Cary, Vice-President, Li 

Vice-President in Charge of Const 
Irwin D. Wolf, Secretary, 
Stores, Inc. 

Vice-President in Charge of Insur 
P. D. Betterley, Assistant Tre 
Company 

Vice-President in Charge of Sho; 
P. L. Dildine, Assistant to Vi 
rich Company 

Vice-President in Charge of Publi 
(To be elected) 

Vice-President, President, Institute 
E. O. Griffenhagen, E. O. G: 
Ltd. 

Vice-President at Large 
Ernest G. Draper, Vice-Presi 
Company 

Vice-President and Treasurer 
Harry B. Gilmore, Secretary, 
Ralph Abercrombie, Retail 

Brothers 
Paul A. Anderson, Treasure! 

New England Laundries, Inc. 
Harold V. Coes, Manager, Ind 

Bacon & Davis, Inc. 

W. F. Coleman, Vice-Preside 

—, W. A. Jones Foundry 

Curtis, General Sales | 

Film Division Eastman Kodak ¢ 
iw Deacon, Hoffman Beve: 

H. A. Fountain, President, Tu 

Transfer Company 
Lillian M. Gilbreth, President 
W. A. Griffin, Assistant Vice-] 

phone and Telegraph Company 
Marshall L. Havey, General § 

sey Zinc Company 
Walter C. Hill, Vice-President 
E. C. Johnson, President and 

Johnson Company 
J. P. Jordan, Partner, Stevens 
A. L. MacDonald, Chief Ac 

Nova Scotia 
J. E. Macpherson, Vice-Presic 

Company of Canada 
Raymond S. Perry, Planning 

Car Company 
John O. Platt, Vice-President 

North America 
S. R. Rectanus Vice-President 

Mill Company 
I. O. Royse, Manager, Office P 

Company 
E. O. Shreve, Assistant Vice- 

tric Company 
H. J. Taylor, Vice-President, 
W. S. Vivian, Vice-President 

lations, Middle West Utilities Cor 
Benjamin E. Young, Compt 

Company 

Managing Director and Secretary 
W. J. Donald, 20 Vesey St., | 
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Extra Copies of 
Publications Available 
to Members Only 


on 


Industrial Marketing 
What Is Industrial Marketing? ................ 


By Rozert F. Exper, Member of Instructor Staff, 
Massachusetts Institute of Technology. (No. 1) 
Supervising Industrial Sales Forces ............ 
By James L. Patmer, Associate Professor of Mar- 
keting, University of Chicago. (No. 2) 
Supervised Sales Control in the Alemite Corpor- 
MA cr ok cca Gis pusancepsckINes roe dwessinescie% 
By Cuaries A. Fine, In Charge of Industrial Sales. 
(No. 3) 
Determining Channels of Distribution........... 
By E. O. Sureve, Assistant Vice-President, General 
Electric Company. (No. 4) 
Forecasting Industrial Sales .................. 
By Joun G. Tuompson, Assistant to the President, 
Simonds Saw and Steel Company. (No. 5) 
Trends in Industrial Sales Promotion and Ad- 
WENN obo cios at baa sree oe kaa esaeewiesssacs0ges 
By Forrest U. Wesster, Advertising Manager, Cut- 
ler-Hammer, Inc. (No. 6) 
Compensation of Industrial Salesmen.......... 
By C. R. Cary, Vice-President in Charge of Sales, 


Leeds & Northrup Company. (No. 7) 
What’s Around the Corner in Industrial Market- 
BE 5.04 AAAS eRe ee aaa aadsascocase 
By Epwarp J. MEHREN, Vice-President, McGraw-Hill 


Publishing Company, Inc. (No. 8) 
The Wholesaler’s Place in Industrial Marketing. 
By Martin J. Wotr, Vice-President and General 
Manager, Electric Appliance Company. (No. 9) 
An Approach to the Problem of the Development 
Pe ee ye eee re 
By W. A. McDermip, Consultant in Sales Manage- 
ment. (No. 10) 
Industrial Marketing Research ...............0+- 
By Watter Emery, Director of Commercial Re- 
search, United States Rubber Company. (No. 11) 


Personnel 
What Is the Effect and Extent of Technical 
Changes on Employment Security?............ 


By D. D. Lesconrer, Professor of Economics, Uni- 
versity of Wisconsin. (No. 1) 
How Are Age and Technical Changes Affecting 
Employment of Executives? .........-.+-+eeees 
By J. P. Jorpan, Partner, Stevenson, Harrison & 
Jordan. (No. 2) 
Relation of Maximum Hiring Ages to the Age 
Distribution of Employees and to the Problem of 
Unemployment Among Older Workers......... 
By Murray W. Latimer, Industrial Relations Coun- 
selors, Inc. (No. 3) 
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What Are the Flexible Age Requirements of Pen- 


By Georce B. Buck, Consulting Actuary. (No. 
The Pros and Cons of Hiring Age Limits 


By E. Grosvenor Prtowman, Industrial Relations 
Adviser, Associated Industries of Massachusetts. 
(No. 5) 
The United States Rubber Company’s Use of a 
Dismissal Wage 
By E. H. Littte, Assistant Supervisor of Industrial 
Relations. (No. 6) 
The Man Over Forty—The Relation of Health to 
His Employment 
By Evcene Lyman Fisk, M. D., Medical Director, 
Life Extension Institute, Inc. (No. 7) 
The Relationship Between a Personnel Program 
and Pension Costs 
By J. C. Crarx, Resident Supervisor, Group Insur- 
ance Department, Pensions and Annuities, The 
Equitable Life Assurance Society of the United 
States. (No. 8) 
What Are the Psychological Factors of Obsoles- 
cence of Workers in Middle Age 


By Ext.tiorr DunLap Situ, Professor of Industrial 
Engineering, Yale University. (No. 9) 


Office Management 
Office Employment Tests 


By L. J. O’Rourke, Director of Personnel Research, 
U. S. Civil Service Commission. (No. 46) 
Personnel Records and Reports—Their Purposes 
and Uses 
By ALLen Everert, Manager, Planning Department, 
Henry L. Doherty & Company. (No. 47) 


The Health of Office Workers 
By Leverett D. Bristot, M. D., Dr. P. H., Health 
Director, American Telephone and Telegraph 
Company. (No. 48) 


The Association prints a small supply of extra 
copies of publications in order to meet the needs of 
members who wish extra copies for distribution 
within the company. 

From the list prices 


Individual members may deduct 20% 
Company members may deduct 50% 
and there are additional discounts 
for quantities 26-100, 101-250, etc. 


Orders for less than $1.00 net must be accom- 
panied by cash. 


AMERICAN MANAGEMENT ASSOCIATION 
20 Vesey Street New York, N. Y. 
Please send me your literature as checked above. 


Company 
Address 
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